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The College of Nursing is one of nine colleges, schools, and divisions of 
the University of Missouri-St. Louis and as such, supports and contributes 
to achievement of the Chancellor’s Action Plan.   
 
 
MISSION 
 
The mission of the College of Nursing at the University of Missouri – St. Louis is 
to shape the future of nursing practice through education, research and service.  
Through innovative baccalaureate, masters, doctoral and professional programs, 
we develop nurses who are dedicated to excellence and leadership.  We 
leverage strategic partnerships to generate, translate, disseminate and apply 
knowledge that will improve health, with an emphasis on our metropolitan region. 
 
CORE VALUES 
 
Diversity  


We recognize, celebrate and incorporate the value of the diversity in 
thought and culture in our environment. 


 
Intellectual Discourse  & Rigor 


We encourage excellence and continuous improvement along with free 
and open discussion, dialogue and debate of ideas. 


 
Caring 


We offer ourselves through empathy, nurturing and mentoring. 
 
Professionalism  


We hold ourselves accountable to the standards of professional 
performance, practice and ethical behavior.   


 
Mutual Respect and Support  


We respect the importance of individual strengths and contributions, and 
support each other to ensure the success of our mission.  We have an 
abundance mentality that drives us to work together to create the future 
vision we desire. 


 
Transparency 


We maintain open and honest organizational and interpersonal 
communication. 


 


 2












 


Skip Nav UMSL Home  Directions  MyGateway  Optometry Bulletin  Calendar


Our Vision, Mission and Values
Our Vision
Advancing the Science and Practice of Optometry


Our Mission
The mission of the College of Optometry is to promote and provide improved eye and
health care for people throughout the country by preparing the next generation of
optometrists and vision researchers. To accomplish our mission the faculty, staff and
students will pursue excellence within our professional, graduate, residency and patient
care programs.


Our Values
Optometrists, as essential primary eye care providers within an effective health care
delivery system, frequently serve as leaders within the community. It is our
commitment to demonstrate and instill an appreciation for the following values as we
prepare our graduates to fulfill that role with distinction.


Growth - We are committed to creating evidence- based quality
educational experiences and engendering a passion for lifelong learning
within our students, staff, faculty, and alumni. Individual and collective
discipline and perseverance are required for growth. Growth is an essential
component of our commitment to make a positive impact upon the
community that we serve.


Responsibility - We are committed to the pursuit of excellence, charity
and compassion toward others, and to improved quality of life for those
who live and work within our community. The fulfillment of that obligation
is enabled by a dedication to personal and academic integrity.


Discovery - We are committed to the development and utilization of
innovative approaches to maximize learning and improve patient care
through research, scholarship and teaching. The pursuit and dissemination
of new knowledge fulfills our responsibility to enhance the delivery of eye
care and the quality of life for our fellow citizens.


Community - We are committed to supportive and productive
relationships within our college, campus, professional and surrounding
communities. We have an appreciation for the dignity of others and respect
for the diversity that exists within our community. Teamwork and
collaboration are essential as we strive to enrich the lives of our citizens.


Strategic Plan
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Mission


The Graduate School of the University of Missouri-St Louis promotes culturally and
intellectually diverse learning environments in which scholarship and creativity can
flourish.


Role
To fulfill the teaching and research goals of the UM-St. Louis, the Graduate School
provides leadership to graduate programs that inspire in students a passion for
discoveries. In contrast to those in traditional universities, our programs reflect our
mission as a public metropolitan research university: our faculty members’ and
students’ scholarship advances understanding of their disciplines in rapidly changing
local, regional, and global contexts.


In concert with the Graduate Council, the Graduate School:


Provides an environment in which students and faculty can work together to
acquire, discover, preserve, synthesize, and transmit knowledge;
Continuously reviews the university's graduate programs and policies to
maintain rigorous academic standards and respond to innovations in teaching
and research;
Facilitates interdisciplinary communication and endeavors.


 


Graduate School • 421 Woods Hall • One University Blvd. • St. Louis, MO 63121-4400 • Phone 314-516-5900
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Mission Statement
The primary mission of the Pierre Laclede Honors College is to enrich the educational
experiences of  its  students  by  providing a  challenging general  education curriculum
based chiefly on the traditional disciplines of the arts and sciences. The Honors College
accepts and seeks to  embody  the  rationale  for  General  Education laid down by  the
Missouri Coordinating Board for Higher Education. With these ambitious goals in mind,
the Honors College admits undergraduates who have the potential to act as producers,
rather  than  consumers,  of  their  own  education.  The  Honors  program  encourages
students to cultivate their creative capacities through a seminar-based pedagogy where
students' work is judged on the quality of their ideas and the firmness of their foundation
in academic study, in critical thought, in clear expression, and in personal and cultural
experience. Thus the College seeks to foster an intellectual climate in which democracy,
diversity,  excellence,  and  civility  are  fundamental,  coequal  values  and  to  produce
graduates whose liberal education readies them for a lifetime of learning in, and from, a
professedly civil, democratic, diverse, and meritocratic society.


From this primary mission spring several others. The Honors College aims also:


To serve the whole University as a laboratory for educational innovation;
To encourage critical thinking in the University about new departures in the
general education requirement;
To cultivate undergraduates' capacity to undertake independent study and
supervised research;
To exploit the University's location by offering the city and region as subjects for
study, as resources for study, and as sources of cultural and intellectual
enrichment;
To reinforce the University's International and National Student Exchange
programs by encouraging Honors students to participate in these programs and
by offering its courses to incoming exchange students; and
To advance the University's urban land-grant mission through offering a high
quality liberal education to a diverse student population and to assist the
University's efforts to recruit highly qualified students for all divisions of the
University.


Pierre Laclede Honors College • Provincial House • One University Blvd. • St. Louis, MO 63121-4400 • 314-516-6870
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College of Arts & Sciences Mission Statement
The College of Arts and Sciences is the academic core of the University of Missouri-St.
Louis, a public, metropolitan research university that serves Missouri's most populous
and economically and socially diverse region. Through academic programs offered on
and off campus, it educates traditional and nontraditional students who will supply
knowledge, skills, and intellectual leadership in both the private and public sectors.
Active engagement in research and scholarship enables College faculty in every
department to advance knowledge and to impart research methods and results directly
in their classroom teaching. In addition to providing extensive opportunities in general
education and undergraduate and graduate degree programs in many disciplines, the
College emphasizes multi-disciplinary programs in life and environmental sciences as
well as metropolitan and regional studies.
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Statements of Vision, Mission & Values
VISION
The UM-St. Louis College of Business Administration will become one of the top
metropolitan public business schools in the country and be recognized as a leading
student-centered provider of quality business education.


MISSION


The College of Business Administration is committed to:


Providing students with a first-rate business education at the undergraduate and
graduate levels.
Conducting and disseminating basic and applied research that advances our
understanding of issues relevant to the effective administration of organizations.
Creating educational value by delivering innovative, cutting-edge curriculum, using
both traditional and nontraditional delivery methods.
Serving the University, the St. Louis business and not-for-profit communities, the
citizens of Missouri, and society at large.


 


VALUES


Opportunity: We are committed to providing students an opportunity to excel in a
rigorous academic business program.


Knowledge: We value the creation, application, and communication of knowledge to
advance business disciplines and improve management practices.


Access:  We strive to ensure that  our programs are accessible, consistent  with  the
land-grant mission of the University of Missouri.


Integrity: We value high standards of professional and ethical conduct.


Excellence: We strive for excellence in our own endeavors and expect it of those with
whom we work.


Community: We value our ties with the business and not-for-profit communities, and
work to create opportunities of mutual benefit.


Respect: We endeavor to treat all people with dignity and respect, and to maintain
fairness in our interactions with all students, employees, and the community.


Diversity: We seek to maintain a diverse and involved community of students, faculty,
and staff.


Collegiality: We seek to provide a collegial climate that fosters positive relationships
among students, faculty and staff.
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Welcome


The College of Education at UM-St. Louis is known for its
innovative community partnerships and extensive
undergraduate and graduate programs. We are proud that
more education students choose the
UM-St. Louis College of Education than any other educator
preparation program in Missouri.


The College is one of only 600 education programs
nationwide with accreditation by the National Council for
Accreditation of Teacher Education (NCATE), and is also
fully accredited by the Missouri Department of Elementary
and Secondary Education. Our masters degree programs in
School Counseling, Community Counseling, and
Community Counseling with Career Counseling, are
accredited by the Council for Accreditation of Counseling and Related Educational
Programs (CACREP).


With an average class size of 15, our students learn from one of the finest faculties in
the country. The College has more endowed professors (14) than any other public
university education preparation program in the United States. Many on our faculty
have received national and international recognition and have published texts that are
used in other teacher preparation programs across the country.


Welcome to the 21st Century College of Education at UM-St. Louis!


DIVERSITY, COMMUNITY, EXCELLENCE


Copyright(c) University of Missouri - St. Louis • One University Blvd. • St. Louis, MO 63121-4400
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University of Missouri-St.  Louis 
College of Fine Arts and Communication 


Strategic Plan 
2003-2008 


 
September, 2003 


 
 
 
Introduction 
 
The College of Fine Arts and Communication of the University of Missouri-St. Louis, 
was created in the Fall of 2001 by Chancellor Blanche M. Touhill.  In her “State of the 
University” address, on September 19, 2001, she announced that the then existing 
departments of Art and Art History, Communication, and Music, along with a newly-
reactivated program in Theatre and Dance, would comprise the new academic unit.   
 
Beginning in the spring of 2002 and continuing through the 2002-2003 academic year, 
the faculty has engaged in a strategic planning process to provide direction for the next 
five years in the development of the College.  In Spring, 2002, mission and vision 
statements, core values, and strategic goals were developed by a faculty committee, 
which included representatives from each department in the college.   The College 
Faculty approved these items in April, 2002. 
 
Faculty Working Groups were created in the Fall of 2002, involving virtually all of the 
full-time faculty in the College.  In the spring of 2003, the working groups developed 
the objectives and action steps associated with each of the strategic goals.  A complete 
draft of the Strategic Plan was distributed to the faculty and staff, and the community 
board, of the College of Fine Arts and Communication in June, 2003, for action early in 
the 2003-2004 academic year.  
 
 
Current Planning Environment 
 
The decade of the 1990’s was a period of growth and development in the arts and  
communication for the University of Missouri-St. Louis.  During this period, the 
campus developed a B.F.A. degree program in Studio Art, an M.M.E. program in music 
education, an M.A. program in communication, and musical theatre productions were 
presented under the auspices of the Department of Music.  The construction of a 
performing arts center, a part of the campus’s master plan since 1979, was authorized 
and begun, and recently completed. 
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The St. Louis region is rich in cultural and artistic resources.  Such institutions as the 
Saint Louis Symphony Orchestra, Opera Theatre of Saint Louis, the Saint Louis Art 
Museum, the Contemporary Art Museum Saint Louis, Jazz at the Bistro, the Municipal 
Opera, and an extensive array of mid-size and smaller organizations, provide varied 
opportunities for mutually beneficial, synergistic, collaborative activity.  Five endowed 
professorships within the College, along with a variety of other initiatives, are designed 
to develop our partnerships with the community.   
 
With the beginning of the new century and new millennium, the U.S. economy has 
experienced a dramatic decline.  The fiscal climate in Missouri, and in most other states, 
particularly during the last three fiscal years, has been extremely challenging.  
Decreasing tax revenues, reluctance to impose new taxes on Missourians, and structural 
characteristics of the state’s budget, have resulted in severe, repeated cuts in state 
appropriations to the University of Missouri, and to the St. Louis campus.   In addition, 
steep increases in student fees have resulted from the Missouri fiscal crisis.  Although 
tax revenues to the state of Missouri will undoubtedly increase as the economy begins 
to rebound, it is difficult to predict when and to what degree the recovery will occur.   
Some, though by no means all, of the goals and objectives of the strategic plan will 
require some investment of resources, and until the fiscal situation for the campus 
improves (or alternative sources of funding identified), it will necessarily limit our 
ability to pursue certain initiatives. 
 
With the recent decline in state support for higher education, the University of 
Missouri-St. Louis generally, and the College of Fine Arts and Communication in 
particular, must investigate other ways to find financial support for its mission.   One of 
the first positions filled in the dean’s office was that of Development Officer, reflecting 
the need to develop financial support for the College through philanthropy, grants, and 
contracts.  In addition, the College has submitted a list of funding priorities for 
inclusion in a major gifts campaign currently being planned by the campus.  Lastly, the 
dean and the development officer have focused on the creation and development of a 
Community Board, whose primary function will be to assist the college’s development, 
and an Alumni Board designed to energize and activate the large alumni base in the 
College’s three pre-existing departments.     
 
 
Mission Statement 
 
The mission of the College of Fine Arts and Communication is to: 
 
Build and sustain distinctive programs of study, in selected fields of the arts and 
communication, that are innovative, rigorous, synergistic, and significant to the 
University’s mission as Missouri’s metropolitan public research university. 
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Build a fine arts and communication curriculum, emphasizing research and creative 
activity, professionalism, and cultivation of knowledge. 
 
Develop analytical abilities and critical consciousness in arts and communication students.  
 
Encourage opportunities for interdisciplinary and collaborative research and performance.  
 
Recruit, retain, and support a faculty engaged in research and creative activity. The diverse 
backgrounds and interests of members of the faculty support both theoretical and practical 
elements of the arts and communication.  
 
Recruit and retain intellectually curious students and produce graduates who are leaders in 
the arts and communication. 
 
Encourage partnerships and collaborative ventures with academic and professional 
organizations. 
 
 


Vision Statement 
 
The College of Fine Arts and Communication aspires to excellence in teaching, research, 
creative activity, service, and outreach.  It nurtures students’ intellectual and artistic 
abilities and it is connected to the campus and the community through a variety of 
synergistic relationships.  It exemplifies excellence in the fine and performing arts, and in 
the art and science of communication.  The Performing Arts Center will provide a state-
of-the-art venue for performances by faculty, students, and visiting artists.  Within the 
next five-seven years, the College of Fine Arts and Communication will be housed in a 
complementary facility or facilities that will encourage interaction among the disciplines 
of the College, and meet the needs of faculty, staff, students, and community 
stakeholders.     
 
 
 
Core Values 
 
The College is dedicated to the highest academic and artistic standards. 
 
The College provides a learning-centered environment. 
 
The College values diversity in all its forms. 
Creative activity and research are key elements that distinguish the College. 
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